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UNDERSTANDING AUDIENCE THEORY IN CONTEXT 

 
Level: 4 
 
Credit Value: 30 
 
Pre-Requisites: NONE 
 
Module Description 
 
The module is designed to introduce and cultivate an awareness of the development of film 
and television since 1900 through the perspective of the audience. Via the application of 
audience theories, this module will examine the various ways in which audiences have 
responded to the cultural, artistic, technological and ethical changes in film and TV history. 
The module also serves as an introduction the necessary academic skills required for Higher 
Education. Methods of academic research, analysis, writing and presentation will be 
introduced and applied.  
 
Learning Outcomes 
 
On completion of this module, students will be able to: 
 

1. Research and analyse selected film and television texts using critical thinking skills to 
define an understanding of the key developments in film and TV history.  

2. Present accurately referenced research from a variety of secondary sources utilising 
production skills to effectively communicate a comprehensive understanding of the 
significant cultural, artistic, technological and ethical changes in film and TV history.  

3. Contextualise past and present film and television texts and audiences and their 
relationship to cultural, artistic, technological and ethical changes in film and TV 
history.  

4. Identify and critically evaluate key audience theories through the application of 
research into media audience studies and significant film and TV texts.   
 

Indicative Content 
 

 Study of significant developments in culture and society, as reflected in film of the period 
1900 to date and, since the 1950’s, in television. 

 Study of key audience theories applied to significant texts in a variety of eras in film/TV 
history. 

 Study of historical and contemporary production codes and classifications. 

 The future of audience theory in the age of digital accessibility. 

 Development of study, academic and presentational skills including research, 
referencing and audio-visual presentation of work. 

 
Learning & Teaching Strategies 
 
This module will be delivered through lectures, seminars and tutorials. Screenings of 
documentaries on significant periods in film and TV history and the relationship to social 
culture and society will provide comprehensive overviews from which students will develop 
their own research. Screenings will also include documentaries on the work of regulatory 
bodies (the Hays production code, BBFC) and their significance to audiences. Students will 
be encouraged to engage in their own negotiated areas of research. Presentation of 
research and critical study will be in the form of an initial research proposal and a critical 



discussion and evaluation presented via an audio-visual production, utilising technical skills 
gained in production modules.  
 
 
Assessment 
 

Hand-in 
Aggregate 
(Yes/No) 

Semester 
Due 

Proposal, 1200 words (30% of module) LO1, 
LO4 

Yes Sem 2, Mid 

Video Presentation, 10-12 minutes (70% of 
module) 
LO1, LO2, LO3, LO4 

Yes Sem 2, End 

 

 
Specific Learning Resources 
 

 Lecture Theatre or Classroom with Multimedia Facilities including Blu-Ray and 
Surround Sound (5.1 or similar) 

 Large screen for projection (e.g. Lecture Theatre) 

 CD/DVD resources (shown in lectures and/or available on loan from University of 
Essex and Colchester Institute Libraries) 

 Reference books and journals (available on loan from University of Essex and 
Colchester Institute Libraries) 
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